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OREGON GARDEN

Challenge
Take the existing Oregon Garden logo and create a version 
that celebrates their 25th anniversary. Along with this, 
illustrate a T-shirt design for use in merchandise to support 
the anniversary.

Solution
For the logo, I chose to tuck the 25 years under the 
Oregon Garden logo and add an arch as a holding shape 
over the logo, the curved shape of the arch relfects the 
organic nature of the garden and helps unify the logo and 
anniversary text. For the illustration, I chose to focus on the 
flowers and plants that can be found at the garden.

LOGO DESIGN & ILLUSTRATION







PACKAGE DESIGN

SOMNI ICED TEA

Challenge
Design a beverage package for a brand I created. Consider 
the audience, brand story, and functionality  in the design.       

Solution
I created an iced tea brand called Somni, which means 
sleep. I wanted to reflect coziness in my branding so each 
edition features a cat peacefully sleeping.  Each flavor also 
used a different color pallete and fruit illustration which 
makes them easier to distinguish but also maintains a 
consistent visual brand.







MUSIC MAGAZINE

Challenge
In groups of four we were each tasked with writing and 
designing content for two full-page spreads. Our group’s 
magazine theme was music, inspired by our own interests.

Solution
I created two spreads that visually reflect Alex G’s 
expressive style. The illustrations of the dog reference a 
reoccuring character associated with Alex G. I wanted the 
illustrations to add personality to the layout  and create an 
engaging reading experience

PAGE LAYOUT







MIZAR

Challenge
Design a logo for a boutique store that sells trendy 
eyeglasses. The target audience is young adults and young 
professionals looking for cost-conscious but unique, trendy
fashion statements in eyewear.

Solution
Mizar is the name of a star in the big dipper constellation so 
I represented that with the stars on both sides of the logo. 
I wanted the font to feel clean and modern and have the 
tagline be justified with the text. 

LOGO DESIGN







OREGON BIKE SHOP

Challenge
Redesign the existing Oregon Bike Shop website, working to 
improve user experience and mobile adaptability.

Solution
I reorganized the site into multiple pages to help make the 
information easier to navigate and understand. I improved 
the visual hierarchy to make it easier for users to quickly 
locate information. I kept a dark grey and red color pallet to 
match Oregon Bike Shop’s existing brand

WEB DESIGN







CHEMEKETA CELLARS

Challenge
Design a promotional notebook for Chemeketa Cellars that 
reflects the nature and hospitality of Chemeketa’s Eola 
campus.

Solution
I illustrated the front to reflect the guest service and the 
back to reflect the proccess that goes on behind the scenes. 
The front and back are joined together by branches inspired 
by the vineyard.

SCOUTBOOK COVER







PACKAGE DESIGN

SUGAR HEX

Challenge
I was given a premade dieline and tasked with developing 
both the packaging design and product branding.

Solution
I created a body spray brand called Sugar Hex aimed at 
teenage girls who are drawn to the alternative and grunge 
aesthetic. The branding features a bright pink with dark 
graphics to represent both a sweet and edgy aesthetic.







STORM GUIDE

Challenge
Develop a series icons to be used to identify some of the 
college locations, then create a logo using the map icon. 
Use those icons and logo to create an info piece for new 
students to utilize for wayfinding.

Solution
I developed 10 icons that are unified by the circle bounding 
box and a consistent visual style, which helps users quickly 
recognize locations and easily navigate campus. I made the 
logo simple to match the icons and inorporated the map 
icon. 

ICON & LOGO DESIGN







SOAPBOX POETRY

Challenge
Create a poster for Soapbox Poetry, a spoken-word poetry 
event, with the theme of rebellion and protest.

Solution
I created a grunge inspired poster to reflect the themes of 
rebellion and protest. The barbed wire and first breaking 
through it symbolize resistance and and empowerment.

SOAP POETRYBOX
WINTER 2026

THETOWELCOME REBELLION

January 12th

January 26th

February 9th

February 23rd

March 9th

Deanne Beausoleil

Traci Hodgson

Lauren Sparks

Keith Russell

Alissa Hattman

12:00–12:20pm
Gretchen Schuette Art Gallery

EO/AA/ADA/Title IX institution
www.chemeketa.edu/about/legal
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