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OREGON GARDEN

Challenge

Take the existing Oregon Garden logo and create a version
that celebrates their 25th anniversary. Along with this,

illustrate a T-shirt design for use in merchandise to support

OCIizlE\ESEN ESOEN
Solution l 5YEDARS
over the logo, the curved shape of the arch relfects the

organic nature of the garden and helps unify the logo and OREGON GARDEN
anniversary text. For the illustration, | chose to focus on the 25TH ANNIVERSARY
flowers and plants that can be found at the garden.

For the logo, | chose to tuck the 25 years under the
Oregon Garden logo and add an arch as a holding shape

mmm | OGO DESIGN & ILLUSTRATION
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SOMNI ICED TEA

SOMNI

Contains <1% Juice C ICED TE A \/ e

Nutrltlon Facts

Serving s

Challenge Goies 35

% Daily value
Total Fat Og 0%

Design a beverage package for a brand | created. Consider .

Dietary Fiber 6g 21%

Somni is a
collectible iced tea
* series built around

a

Mellow’s sleepy
adventures. Each
flavor introduces a
new setting, pose,
and mood while
keeping the same
cozy spirit at the

Total Sugars Og

the audience, brand story, and functionality in the design.

Not g nifica of saturated
fat, t s fat, h I t I tamln D,
pot assmm, calcium, o

T EiRared Water, 8!3 e Groon center of every can.
Tea), Prebiotic Blend (Cassava Root
Inoiin), Organic Raw Gane. Sagar
Powder, " Malie Ao, Grme Ao,
Flavor, Stovia Lear Exiract, Tariane
Acid (From Grapes), Ascorbic Acid . . .
. (Vitamin C) . Made with Prebitotics
Solution = e
| created aniced tea brand called Somni, which means = T — 16 fl oz
9 i — (1 PINT)

sleep. | wanted to reflect coziness in my branding so each
edition features a cat peacefully sleeping. Each flavor also
used a different color pallete and fruit illustration which

makes them easier to distinguish but also maintains a SOMNI
consistent visual brand. Contains <1% dice C ICED TEA .

Nutrltlon Facts

lp? Somni is a
collectible iced tea
series built around
Mellow’s sleepy
adventures. Each
flavor introduces a
new setting, pose,
and mood while
keeping the same
cozy spirit at the
center of every can.
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% Daily val

Total Fat Og 0%
Sodium 50mg 2%
Total Carbohydrates 50mg 4%

Dietary Fiber 6g 21%

Total Sugars 0g

Includes Og Added Sugar 0%

Protein Og

Not a signfic of saturated
e h | t |
potassmm, cal FOI"I

U

Ingredients: B wed Organic Green
T a (Filte red Water, Org Green
ea), Prebiotic Blel d Cassava Roo
Flb er, Fructan F ber, 8 Agave
Inulin), Organ Raw Su g_
ch Jui n ui

Made with Prebitotics

No added sugar

H 29145

o]

16 fl
Strawberry Slumber o

0H 3600

mmm PACKAGE DESIGN
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MUSIC MAGAZINE

- If you're a fan of inf!ie \
music, and are |ookl!1g /Z
for a new artist t© pick
| : Alex G iti £ his only albums
up this summer ' and it is one of hi y albun
i is the perfect artist t0 _ onall Stream‘{zg;a&e mmé
‘ i i He went on to make ree 1
gves pe self released albums unn%‘ hg
i joi rd label Orchar
The newest studio album by joined fhe ‘giz Iabel Orcherd)
American musician Alexander apes in 2014- om ther, o0
Giannascol, more common- he went on tOAI;‘; e & ot
by his stage name grydio albums. y is
Mex 6. 1 " cent d Xed on various ot
ty released pe has worl ' 1
Alex G, has recent . ed on varlows i
' itted Head- e projects including .
his latest album titled luding some 0
i i ing his tenth gonndtrack albums,
lights. This being ! ibums, ot ing
i has estab- on other arty )
studio album, Alex has : yacks, and
i die rock many music ¢
lished his sound as in collsboratirs:
ith bi _fi and folk. He gome of the artists te
with hints of lo-fi and 10 ) e aniss s <O
more popular in the orated wi :
?eﬁ:‘ ]secene around 2020 after |jke Frank Ocean, Halsey, an
‘srgngs such as Treehouse and 1} Yachty.
Mary were used in viral le’l:ok o Head
trends. If you're online, youvef Alex’s n;‘{vefs;lt Stato um ’releaSEd
. ' ‘ a
Iy heard at least one of Jights, is his | «d
pk‘;mr):bgowever, his career be- by a major Amemfﬂ“rﬁgiv -
. :n l;mg before this, right from el It is a 12-track &
g

. . “Af‘
. ia. sonal favorite being
his bedroom 1l Pennsylvani my pef s a good album tO

tertife”.
. d when
Alex G's music career began put on in the backgroun!

ing i $ ing or studying, of
i e play“tl‘g é“;?i?{é‘tﬁ zlmilrfge VA’;&:? gThe instrumen-
i launched his o .
‘met;l ikrlle 2311 with the release tals are strong ?nt? piﬁizgy ,IH,;lye
o i i is .
i led Winnet. fayorite part 0 '
oo e d s very similar to his 1€
i um was self- made and gound is very : -
it allb sed on Bandcamp. cent albums. 1n fact, his Sc;“tl !
el has maintained  througho
most of his careet exploring
heavy distortion, folk elements,
and what might be described as

noise pop OF noise rock.

Challenge

In groups of four we were each tasked with writing and
designing content for two full-page spreads. Our group’s
magazine theme was music, inspired by our own interests.

Solution

| created two spreads that visually reflect Alex G’s
expressive style. The illustrations of the dog reference a
reoccuring character associated with Alex G. | wanted the

illustrations to add personality to the layout and create an - |

“THE INTERNETS
engaging reading experience SECRET BEST
SDNG”HITEH”

“THE FADER

i ine | 3
Photo by Tonje Thilesen Hrtz Music Magazine |

Photo by oy,
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tMIZAR:

Claim your look with the perfect glasses




MIZAR

Challenge

Design a logo for a boutique store that sells trendy
eyeglasses. The target audience is young adults and young
professionals looking for cost-conscious but unique, trendy
fashion statements in eyewear.

Solution

Mizar is the name of a star in the big dipper constellation so
| represented that with the stars on both sides of the logo.

| wanted the font to feel clean and modern and have the
tagline be justified with the text.

mmm | OGO DESIGN
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chemeketa.vc

HOME ABOUT BIKES SERVICES EVENTS '!
.

SERVICES

Rush service is available!
Commuters, racers, BMXers, tourists and even
strollers. Anyone "out on the road"

with a flat,in most cases, are back on the road
within a hour and sometimes sooner.

We Service E-Bikes:
E-bike Flats repair,

Disc Brake Pads replaced,
hydraulic brake bleed,
We'll Build your new E-bike out of the box.




OREGON BIKE SHOP

HOME ABOUT BIKES SERVICES EVENTS '_

Challenge
. . . . . . Oregon Bike Shop has a diverse group of people
Redesign the existing Oregon Bike Shop website, working to on our racing/club team. From 9 years old to 60+

with everyone in between. Whether you're a Cat. 1
racer, masters rider,weekend warrior or 'l

ImprOVe User experleﬂCe aﬂd mOblle adapta blllty. shredder, you can join the team and bring the fun

to riding and racing with a group of like minded

people. Our main focus is Mountain Biking, Short y
Track racing, Cyclocross racing and alot of gravel/ & ", A
road riding thrown in.

Solution | T
= = -3 SN R Yy
| reorganized the site into multiple pages to help make the " B v 2o = ColaeER ;WSS

you're a Cat. 1 racer, masters rider,weekend
warriar or 'lil shredder, you can join the team

information easier to navigate and understand. | improved " AT e\ [N (@S

group of like minded people. Qur main focus
is Mountain Biking, Short Track racing,

the visual hierarchy to make it easier for users to quickly L ]\ SR\ S
locate information. | kept a dark grey and red color pallet to
match Oregon Bike Shop’s existing brand Events Include: - ~ FEventslnclude:

Cross Country Mountain

Bike Nationals

Oregon XC Series

Short Track MTB on Monday nights
at PIR

Road Racing - Wed nights in July
Mt. Tabor. Cyclocross in the Fall
with the Cyclocross Crusade series
More about the team here.

Cross Country Mountain Bike Nationals “-'?t'/
Oregon XC Series Wk
Short Track MTB on Monday nights at PIR " SSSiee
Road Racing - Wed nights in July TN,
Mt. Tabor. Cyclocross in the Fall with
the Cyclocross Crusade series

More about the team here.

HOME  ABOUT BIKES  SERVICES  EVENTS

HOME ABOUT BIKES SERVICES EVENTS

503-575-1804
503-575-1804 ZIKE SH 418 SE 81st Ave. Portland, OR 97215
418 SE 81st Ave. Portland, OR 97215
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USED BIKES |

If you're looking for an affordable,
reliable bike...whether
commuting, touring, racing,
getting groceries or just getting to
the gym or pub, we might have
the bike for you. Bikes for
Everyone!

. . - bﬁ‘ - ‘.
STEALTH TREK MT 220
3x7 sgfedg §9cm 24" wheels 3x7speeds
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CHEMEKETA CELLARS

Challenge

Design a promotional notebook for Chemeketa Cellars that | |

reflects the nature and hospitality of Chemeketa’s Eola - i

campus. M CHEMEKETA
S HOLA

Solution

lillustrated the front to reflect the guest service and the
back to reflect the proccess that goes on behind the scenes.
The front and back are joined together by branches inspired
by the vineyard.

chemeketacellars.com

mmm SCOUTBOOK COVER
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SUGAR HEX

Challenge
| was given a premade dieline and tasked with developing
both the packaging design and product branding.

Vanilla Bean

Solution — WHO WE ARE
| created a body spray brand called Sugar Hex aimed at | i il
teenage girls who are drawn to the alternative and grunge o iR L
aesthetic. The branding features a bright pink with dark Y _. backthory = -

graphics to represent both a sweet and edgy aesthetic. il ST it —T=) EOR THE

Sugar Hex was made
for the soft girls with
sharp edges.

e _: :
Directions H Ex
Spray or layer on for an

all-day cherry scent.

Body Mist

/,‘
6 US FL OZ (1771l S 9 b Body Mist

w2 58US FLOZ (177 mL)

mmm PACKAGE DESIGN
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Fragrancelo

3 US FL OZ (88 n

silERRY

b ]5NOH|
“>  Fragrance Lotion

3 US FL OZ (88 mL)







STORM GUIDE

Challenge

Develop a series icons to be used to identify some of the
college locations, then create alogo using the map icon.
Use those icons and logo to create an info piece for new

students to utilize for wayfinding.

Solution

| developed 10 icons that are unified by the circle bounding
box and a consistent visual style, which helps users quickly
recognize locations and easily navigate campus. | made the
logo simple to match the icons and inorporated the map
icon.

mmm |[CON & LOGO DESIGN
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SOAPBOX POETRY
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Challenge | S OA P BO X P TRY
Create a poster for Soapbox Poetry, a spoken-word poetry ; } ke l \
event, with the theme of rebellion and protest. x\\ WELCOME G2 REBELLION I
Solution
| created a grunge inspired poster to reflect the themes of | M (
rebellion and protest. The barbed wire and first breaking M
through it symbolize resistance and and empowerment. i rad ety =

February 9th
Keith Russell

| February 23rd | .

/(

Lauren Sparks ;/:i:
|

12:00-12:20pm
Gretchen Schuette Art Galler

mmm POSTER DESIGN M
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Thank you

mairagdesign.com
mairagdesign@gmail.com




