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Lagoona
Package Design

CHALLENGE

Create a beverage brand and design a
label for three flavors, with one being

limited edition. The label had to include
a custom die line.

SOLUTION

| measured existing bottle labels to base
my dimensions on, then created my
custom die line in lllustrator. The brand is
themed around summer joy, purposefully
using organic typefaces, a natural paper
label and original illustrations of fresh fruit
to set the refreshing refreshing tropical
aesthetic of the brand.

THE TASTE OF SUMMER ANY DAY OF THE YEAR

100% BOTTLED SUMMER J0Y

Nutrition Facts

1 servings per container
Serving size
Amount Per Serving

Calories 30

% Daily Value®
Total Fat Og 0%
Saturated Fat Og 0%
Trans Fat Og
Cholesterol Omg 0%
Sodium 70mg 3%
Total Carbohydrate 169 6%
Dietary Fiber Og 0%
Total Sugars 7g
Includes 3g Added Sugars 6%
Protein Og 0%

Calcium 26mg 2%
Iron Omg 0%
Potassium 470mg 10%
Magnesium 20%

e ——————————]
Vitamin D Omeg 0%

*The % Daily Value (DV) el you how much 8 mulrient n 8
sanving of iood coniribuies 1o a daily diet. 2,000 calories a
day is used for general nutrition advice

INGREDIENTS: FILTERED
WATER, LEMON JUICE,
STRAWBERRY PUREE,
NATURAL FLAVORS, ABSORBIC
ACID (VITAMIN C), CITRIC ACID
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16 FL 0Z (473 ML)

lagoona started as the
dream of paradise from
cloudy Oregon.

Wanting to bring the
joy of summer into
the rest of the year,
lagoona was created,
bottling the flavors of
the summer to provide
a personal paradise
wherever you go.

0 100% DAILY VITAMM C
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Oregon Startup Center

Brand Redesign

CHALLENGE

The Oregon Startup Center needed a new
logo that was more modern, versatile, and

idea. | kept the blue from the original

connected to the local community. o R E G o N

SOLUTION T P
brand, while infroducing green as the new I ‘ \ I t

secondary color, both representing the

| first presented three pitches, two of
which | was asked to combine into a new
financial aspect of the business as well
as connecting the brand closer to the C E N T E R
Oregon community.

Aspiration
Future
Success

STARTUP
CENTER

OREGON *
STARTUP)

CENTER

Finance
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Chemeketa Eola Scout Book

Experience the tlavors
ot hands-on learning

C H A LLE N G E at Chemeketa Cellars

This project was for Chemeketa
Community College’s Eola Campus which
is the location for the Wine Study Program
and has an event center. The goal of this
project was to create a notebook that
could be set out for meetings hosted in
their event center.

SOLUTION

For my research, | visited the campus. The
client had emphasized how beautiful the
campus was, so | already knew | wanted

to represent that. The event venue's ' lers.com
patio provided the perfect scene. For the Diseoror
back of the book, | represented the wine Chemcketa NGE

Community College

cellar, giving guests a peek into what the
students on the campus do, and for those
partaking in a wine-tasting event, they get
to see the early process of the wine they
are drinking.
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HRTZ Music Magazine

CHALLENGE

For this project, | collaborated with three
classmates to put together a student
magazine. My task was to write an article,
present a cover, and design the masthead.

SOLUTION

| designed two spreads for an article |
wrote. | pitched the shown cover, which |
later collaborated with a fellow student to
develop the final design. | played a strong
part in developing the color palette and
typesetting of the magazine's brand.
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SAMANTHA SHAMROCK

he music of my child-

hood defined who | would
become today. On one side, is
the high-energy popular music
I heard on the radio, like Kesha,
or Pitbull.

As a kid | already had an
affinity toward electronic music.
It was a common occurrence for
me to crawl onto my family’s
washing machine to reach our
stereo so | could put in my dad’s
Black Eyed Peas The Energy
Never Dies CD. On the other
hand is the music | found on
YouTube as a child.

Many of my generation will
be familiar with the term night-
core. It is a genre of music that
thrived on early YouTube, char-
acterized by speeding up exist-
ing, often eurodance, tracks, and
often paired with anime images.

In recent years, it's not
unheard of for artists release
sped-up {or slowed down) ver-
sions of their songs, but where
does this phenomena start? For
that, we have to leok back to
the early 2000s. In 2002, two
Norwegian high school students
received an assignment to make
a piece of music. They were
inspired by Scooter’s hardstyle
remixes of “The Logical Song”
and “Nessaja”. After receiving
only a C, they must not have felt
too disheartened, because they
went on to release an album
under the artist name Nightcore.
This album featured songs that
would go on to define the genre,
like “Dam Dadi Doo” or “Angel
of Darkness”.

People began to realize
they, too could edit songs, and
a phenomena of editing and
distributing music in somewhat

e
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questionably legal manners
across platforms like YouTube
became commonplace. As social
media has became more and
more integrated into our lives
and audio-editing programs
become more accessible, its
only natural that this phenom-
ena of music editing has grown,
and with it, so has the popular-
ity of fast electronic music which
fits perfectly into today’s digital
climate.

Sometimes a song might
get labeled a ‘Tiktok song’ after
gaining popularity on the plat-
form. This reduced a song to
simply the vein it gained trac-
tion in, however, it cannot be
dismissed that TikTok and other
short-form media is changing
how we find songs. Radio and
CDs have been largely replaced
by music streaming, and club
culture and nightlife have

20 | Summer Anthem Edition

Hrtz Magazine

popularity. A resurgence in
high-energy electronic music can
be seen around 2020. People
were spending more time on the
internet, including young people
who can grown up on nightcore.
During this time, many related
genres emerged or rose in pop-
ularity. This included hyperpop,
scenecore, or micro-genres like
sigilkore. Outdated aes-
thetics like scene
were recycled to
be even brighter
and have faster music,

demonstrating the shift in
preferences.

Some artists have leaned
into nostalgia, like ROMANCE
PLANET, whose aesthetic pur-
posefully draws from an earlier
era of the internet, not only

in fashion and music, but
also emulating older
marketing tactics and
video editing styles.

| One of the most

successful albums in rece

was Brat, by Charlie XCX.
previous albums, the artist
popularized hyperpop to a n

audience. With Brat, internet

culture was fully embraced in
the marketing strategy. Tiktok,
the Apple dance challenge, and
even the deprivingly simple
album cover that was easy to

meme and recreate rose the |

album to its wild success.

In an era of video and audio
editing found on TikTok and
other social media, even the offi-
cial releases of music has be
impacted. With fan-edited ver-
sions of songs gaining enough
popularity for them to release
official versions of songs, often
stylized as ‘sped up’ or ‘slowed
down'.

Music discovery is always

evolving, from record shops,
to MTV, to YouTube, I

lessened in popularity. People
find a lot of their music through
digital means.

A viral dance challenge
has the potential to shoot an
obscure song to become a hit
Edits and animation memes are
other powerful trends that have
contributed to song and artist
popularity. Prior to Tiktok, the
predecessor to current video
edits can be seen in AMVs
(anime music videos) and other
fan-made music videos, and
fan-cam videos.

Some artists owe a good
portion of their fame to Tiktok
edits. An example is Odetari,

whose music has some inspira-

tion from video game OSTs. His
career shot off when he created
to back his fan-edits of

0 game characters.

With the time-lir tions
of short-form content, paired
with the need to instantly hook
an audience. Fast music with
hard bass is perfect for this.
Entire music genres can raise
to popularity from social media,
an example being drift phonk
taking over the phonk genre
when it became popular paired
with car edits. Similarly, hard-
style has become popular in the
gym community online, feeling
empowered by the energetic
music, and even making hardstyle
remixes of songs from the 2010s,

(

4T -made a edi
"tHen my music would
come,in and ra in
millions of views.
3
People
<ing
t song

On the internet, single artists
have the power to bring a resur-
gence to a genre, such as Yabujin
creating music that a new audi-
ence had never heard before and
deeming it Yabujincore when

really, the artist was making
music similar to jumpstyle— a
genre that had lost popularity
in the early 2010s.

Nostalgia is somewhat of
a factor in electronic music's

Summer Anthem Edition | 21
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Abrief map tracing
genres to their roots
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Electronic Dance Music

Happy Hardcore
(u-beat)

Nightcore
(Sped-Up)
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In recent years, it's not
unheard of for artists release
sped-up (or slowed down) ver-
sions of their songs, but where
does this phenomena start? For
that, we have to look back to
the early 2000s. In 2002, two
Norwegian high school students
received an assignment to make
a piece of music. They were
inspired by Scooter’s hardstyle
remixes of “The Logical Song”
and "Nessaja”. After receiving
only a C, they must not have felt
too disheartened, because they
went on to release an album
under the artist name Nightcore.
This album featured songs that
would go on to define the genre,
like “Dam Dadi Doo” or “Angel
of Darkness”.

People began to realize
they, too could edit songs, and
a phenomena of editing and
distributing music in somewhat
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Oregon Garden

CHALLENGE

The Oregon Garden wanted an anniversary
logo and commemorative t-shirt for their
twenty-fifth anniversary.

SOLUTION

For my research, | visited the Oregon
Garden and was inspired to depict the
botanical diversity | saw. Each element of
the illustration represents real areas within
the garden to serve as a way for guests
to take their memories of the garden
with them. This illustration was chosen by
the Oregon Garden to be used for their
twenty-fifth anniversary merchandise.

OREGON
GARDEN

Each element of the
illustration is pulled
from real flora, fauna,
and attractions of the
Oregon Garden!
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G ‘ra no l WITH WHOLE GRAIN OATS, HONEY, ALMONDS,
COCONUT SHREDS AND REAL CRANBERRIES




Oso’s Choice

Package Design & Illustration

CHALLENGE

Create a fictional cereal company,
and design a branded cereal box with
mandatories like ingredients and a nutrition
label. Create a die line and construct a
physical prototype.

SOLUTION

Measured the dimensions of an existing
cereal box, then replicated them in
lllustrator to create a die line. | illustrated
the red panda mascot, and did a mini-
photo shoot of cereal on a bowl which |
later edited in Photoshop.

RED PANDA SUDORU

Goal: Fill in a 9x9 grid so that every row, column, and 3x3 square
contains the numbers 1 through 9 without repeating.

Hint: Find rows, columns, or boxes that are nearly full, and fill in the
missing numbers by process of elimination.

0SO’S FUN FACTS

RED PANDAS have opposable thumbs that they
use to grasp branches and feed on bamboo.
However, unlike another popular bamboo-eater,
the giant panda, red pandas are not bears!

Cranberry Almond
Granola

Oso’s Pantry began in
2015 as a small solution
to provide Osos’s family
an alternative to the
big-name cereal. As
word caught on, Oso’s
vision expanded and our
goal grew to provide
healthy cereal at a low
cost, making an easy
and nutritious breakfast
accessible to everyone.
At Oso’s Pantry, we hope
to make the world a
happier place one bowl
at a time.

Cranberry Almond

Granola

Cranberry Almond
Granola

No Artifical Colors
or Preservatives

Good Source of Fiber

Made with Real Fruit!

WITH WHOLE GRAIN OATS, HONEY, ALMONDS,
COCONUT SHREDS AND REAL CRANBERRIES

NET WT. 14 OZ (400g)

Cranberry Almond
Granola

Nutrition Facts

About 11 servings per container
Serving size  1/3 Cup (30q)

Calories 130
% Daily Value *

Total Fat 6 8%
Saturated Fat 3g 15%

Trans Fat Og
Cholesterol Omg 0%
Sodium 100mg 4%
Total Carbohydrate 18g %

Dietary Fiber 29 %

Total Sugars 89

Includes 7g Added Sugars  14%

Protein 3g

Vit. D Omeg 0% » Calcium 16mg 2%
Ironimg 6%  « Potas.13Img 2%
'rmwm slve (OV) tells you how mach a

wtrient in
mﬂ.rhtistndﬂfllﬂ zmmn
IMBMMMIMNI

INGREDIENTS: WHOLE GRAIN
ROLLED OATS, BROWN SUGAR,
CRANBERRIES. CRISP RICE (WHOLE
GRAIN RICE FLOUR), OAT FIBER,
PECANS, SAFFLOWER OIL, CHICORY
ROQT FIBER, BROWN RICE SYRUP,
DRIED APPLES, COCONUT, NATURAL
FLAVOR.

CONTAINS: TREE NUTS.

MADE ON THE SAME EQUIPMENT
THAT PROCESSES PEANUT, SOY,

MILK, SESAME SEED

706230061742




Granola

Good Source of Fiber

| Made with Real Fruit!

Cranberry Almond

WITH WHOLE GRAIN OATS, HONEY, ALMONDS,

COCONUT SHREDS AN
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Oregon Bike Shop

CHALLENGE

The Oregon Bike Shop has a website that
is only one page, and quite dated. The
goal of this project was to re-design the
website, and create a dedicated mobile
version.

SOLUTION

My first step was to make a document
laying out the information architecture,
so that the information spread across
five pages instead of crammed onto one.
| made a series of thumbnails before
making a wireframe, then introducing
the color and assets. Finally, | set the
interactions on Figma so it could work
as a protfotype.
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An Interpretative Rendition into English
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The Poems of Sappho

CHALLENGE

Using a public domain book, layout the
text using best InDesign practices, type
setting, and book structure knowledge.
Create a book jacket cover. Manually
impose the book and assemble it.

SOLUTION

The cover of the book was sketched
traditionally, then rendered digitally. |
laid out the book's text, streamlining the
process with tools like paragraph styles
and text variables. For the final print, |
manually imposed the document into two
signatures for assembly.

SAPPHO (610-570 BCE) was
a lyric poetess from Lesbos,
Greece. She was a follower of
Aphrodite and the leader of a
community of women based
in education, particularly for
marriage, teaching subjects such
as singing, dancing, and poetry.

Shamrodk
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Visit samanthashamrockdesign.com

Jacket design by Samantha Shamrock

“Mysterious, mellifluous Sappho shines anew in
this glorious translation, and Barnstone’s masterful
introduction locates her historically, unveils her
impas sioned life, and reflects on the sensuous grace
of her poverty, revealing the woman as she’s never
been seen before.

— Diane Ackerman, author of A Natural History of

the Senses

“I have Sappho with me all the time now, as this
collection is absolutely stunning in every respect,
and I’m filled with gratitude to you for having borne
it into the world. May your Sappho be blessed. It is
a tremendous gift to all of us.”

— Carolyn Forché, author of The Country Between

Us and The Blue Hour
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The Poems

“SAPPHO

An Interpretative Rendition into English

Translated by John Myers O’Hara

$9.99 US / $13.99 CAN

The Poems of Sappho by
Sappho is a collection of
poetry that has captivated
readers for over two millennia.
Sappho, the ancient Greek
poetess, is renowned for her
lyrical beauty, vivid imagery,
and emotional intensity.

The work showcases the full
range of her talents, from
passionate love poems to
elegies for lost loved ones.
This collection also includes
fragments of her poetry that
have only been discovered in
recent years. The poems are
presented in a new English
translation. This allows
readers to fully appreciate
the richness and beauty of
Sappho’s language, as well
as the power and depth of her
poetry. Sappho has inspired
countless poets, writers, and
artists throughout history, and
continues to resonate with
readers today.
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M samanthashamrockdesign@gmail.com
@ samanthashamrockdesign.com
@samanthashamrockdesign
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