Sati Gonzales Portfolio

Spring 2026

Sati Creative Works

Visual Communications Graphic Design



-3 s tm!d'mﬂ'!-
i &msm.mn!-nm\esimmm.m'm
i neast , pin et

-.:-Ilu;!.w.u-
e LL‘JI'U\':

i —inae 3
pEmIES silfiae CIFS
| i aflr MRS cantaras e
v ¥ -m-a:i-:.wu--'mnti
4 ag e Fnar

eq Thur Frl s Sun
1 z 3 h 5
B8 ] 10 u 2
4 ¥ w T w 10
bl 22 23 24 29 26
9 30 H ‘
ot




2026 Calendar

Sati Creative Works

Page Layout
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October is amonth of harvest, when crops

are gathered and seasonal foods are enjoyed

Mon Tue Wed Thur Fri Sat Sun
1 2 3 4
5 6 7 8 ) 0 1

26 27 28 20 30 ()

Known for cooler weather and the end of the:
autumn season in the Northern Hemisphere. It
is a time for reflection and giving thanks, with
holidays ke Thanksgiving celebrated n the
United States. The name comes from the Latin
novem, meaning nine, as it was the ninth month
in the old Roman calendar.
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December

December s the twelfth and final month of the
year, often associated with cold weather, winter
holidays, and year-end celebrations. Major
eventsinclude Christmas on December 25 and
New Year's Eve onthe ist.

‘The name comes from the Latin decem.
meaning ten,as it was the tenth monthin the

ancient Roman calendar.
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July

Inthe United States, July is amonth filed w
elebration. It marks the countr
‘e from Britain, with the celebration
n July dependence Day. Peopl

nic e pare
juy is als dafter Julius
medin his hor

ntributions to the

September

‘This month marks the beginning of autumn.

Its known for cooler temperatures, changing
leaves, and the start of the school year inmany
countries. The name comes from the Latin
‘septem," meaning seven, as it was originally the
seventh monthin the Roman calendar
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January

This monthis namedafter the Roman god,

Janus. The god of doors, who has two faces
one looking forward and one
olutions tostart a new year for
po

and reinvent their live

€
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February

The shortest manth of the year, its known for
the holday of love, Valentine's day. This holiday
dates back to 496 AD, as a feast celebrating

St Valentine. Nowadays people give out cards,
chocolate, flowers and words of affirmation.
February come from the word Februa, meaning
“tocleanse’ due to purification rituals.
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Challenge

Create a calendar for the year 2026 with unigue visuals

and a strong grid layout.

Solution

This calendar uses vector artwork and saturated hues to

Mmakes it a perfect choice for office and school use.

create a unigue, clean and eye catching design. A strict
adherence to the grid as well as the order of weekdays

Clean









Riot Ritual Male Cosmetics

Brand Guide Design

Challenge

Establish a lbrand guide for a men's skincare line and create
a strong logo for use in packaging and more, then use that
pranding to create effective packaging and marketing

material.

Solution

Created a strong visual identity, consisting of a bold logo
with multiple usages and formatting. Additionally created a
Clear and concise lbrand guide pamphlet with hand written

and unigue typefaces for the brand's visual identity.

Edgy Masculine Dark



NPT

S
S PE
\mm-«:r\\i'.cx !

st

1)
gty

FACE CREAM

20ml | 0.67 f. oz
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WILD ROOT s B
Hutrltlcm Facts The rain forest has been

Serving Size ¥ cup (30g)
- NEW FLAVOR! at the mercy of wildfires

= DRAW YOUR NEW SPECIES OF BUTTERFLY!
past decade has been
particularly tough. With Worldwide, there are an estimated {7, 300 butterfly species!
l every box we donate all
profits to our charity efforts.

I.YEI'IEE Whgat PI.IHS We planttrges, stu.dyfauna

Total Fat 1g*

Saturated Fat Og

Trans Fat Og

Polyunsaturated Fat 0.5g

Moncunsaturated Fat Og
Cholesterol Omg 0% f
Sodium 110mg 4%
Potassium 110mg 3%
Total

Calories
Calories from Fat
and rehabilitate rainforest’s
with this new edition of
cereal!

Carbohydrate 259 8%
Dietary Fiber 14g 55%
Soluble Fiber 1g
Insoluble Fiber 13g
Sugars Og :
Other Carbohydrate 11g '
Protein 2g

Ingredients: Whole Grain Oats, Whole

Grain Wheat, Brown Rice Flour, Cane ' -“‘ [ ]

Sugar, Sunflower Oil, Tapioca Syrup, Sea <000 'Y ]

Salt, Natural Flavors, Ground Flaxseed, <= 'Y Y )
Chia Seed, Vitamin E (to preserve

freshness).

e —— Natural Beet and Non-Profit Ethically Sourced  Organic Sugar

WHEAT. PRODUCED IN A FACILITY
THAT ALSO PROCESSES TREE NUTS
AND SOY.

Wild Root™ is a nonprofit cereal brand dedicated
to ecosystem restoration.

© 2026 Wild Root Foods. Al rights reserved.
Manufactured for Wild Root Foods, Salem, OR
97301.

Ethical

Turmeric Dye

NET WT.
20.4 0Z

Cereal Brand

[ngredient

from Lychee

CEREAL

We started with as a small
team and quickly expanded
as our product gained
traction. Our goal is to
create a healthy, ethically
sourced and simple cereal
for adults and children to
enjoy.

The products quality speaks
for itself. To'Support our
cause all you have to do is
i back for more!

Draw what you think will be the next discovered species!

¥ - == Cut the Final Buttefly Off the Box - - - &

SLPEZEY

jalll J8a },uea noj

Simple

and a Clearly oommumoateol lorand story section to

further support that brand image of being ethical.

appeal to an audience of eco-conscious consumers wWho

also value healthy foods. Natural colors and photography

Nature
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st decade has been
partirularly_mugh. With
every box we donate all

profits to our charity efforts.

We plant trees, study fauna
and rehabilitate rainforest's
with this new edition of
cereal!

Westarted with as a small
team and quickly expanded
as our product gained
traction. Our.goalis to
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changed. Al profits
from this cereal boX
goto.our efforts of sea
rehabilititation.

We started with as a small
team and quickly expanded
as our product gained
traction. Our goalis to
create a healthy, ethically
sourced and simple cereal
foradults and children to
enjoy.

 The products quality

speaks for itself. To

Support our cause consider
repurchasing this flavor
ortrying another in our. |
line. Also, consider buying: !
mineral-based sunscraer 4
Without harmful chami

to our bealtiful cor
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Sati Creative Works

Escape Fiction Website

Website Design

Challenge

Use established assets and photos from Escape Fiction,

Find Your Book Foday a local bookstore, to create an updated welsite with Clear
| B and timeless visuals. Focus on improvements to Ul and
Books EEE 4113 ArEN
111 v | customer navigation.
{ {11 '

Solution

The new website includes a serif and blackletter typeface

Best Sellers

Type your book here...

Search

UZUMAKI

JUNITITO

o emibody fiction and fantasy storylbooks. The website's

_3]]' F _t I‘Iﬂ%'. layout includes more navigation pathways as well as a

All Tomorrows

pow’ll like robust mobile website version.

Bu:
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Children
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UNGLE = savss - BEYOND THE

i Y 2 v and the

King & Fo e *. Giant Peach O C I :AN
Crafts & Hobbies & _%. ~)
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Decorative Arls Design "‘ 4 J “ﬁ: ¥ i }’
Eastern Philosophy k : | —_j- —.'_, =
Education i 7:7_ : “..
Family & Relationships UPTOR SINCLAIR ;-:ROﬂld D@-hl =

The Jungle James and the... Blood Meridian

by Up ir by by hy

Games & Aclivilies

Fantasy Antique Scholarly
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Books About Us Contact Us Policies Location

Find Your HBook Todap

Your Journey Begins Now.
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About Us

ar

Contact Us Policies

NARNIA

C.SILEWIS

octry Location

Politics

Presidents

Psychology
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Reference

Religion

Type search here Q

Science Science

GGIUNT

Fiction :
Self-Help La Principessa... Narnia Outsider

Signed by Garth Nix by C.S. Lewis by Stephen King 3']]"':‘ thinh J?ﬂll’u lil{f

Social Science

Spirituality

A M IBSEHEA B 5 ATH R |

Cnnrle & Reereation

Beyond the Ocean
BEYOND THE Door

by Amisha Sathi

Lvoung lelepath named Kalli

'I"wo telepaths.
One daring escape plan.

About Escape Fiction

We are a full service bookstore located in Salem, Oregon. Full Service means we carry new and uscd books of both fiction genres and non-

fiction areas. lake in trade for trade credit and engage special orders for our customers. Eseape Fiction: New Books, Used Books, Trade and

Special Orders.

We arc a [ull service bookstore. We carry a varicty of fiction and non-fiction books. We carry literature and the classics, of course, but we

specialize in genre fiction. Our non-fiction sections are smaller, but we try lo keep them inleresling and varied.



Scan QR to Apply

info Desk

Help with question about the campus.

Bathrooms

Found in every building.

For mental health services and support.

Counseling

For mental health services and support.

Accessibility

For mental health services and support.

Librar

Checkout books for your classes.

Public Safety Bld. 38

For parking passes and safety concerns.

Bookstore Bld.

Buy supplies here and textbooks.

Medical Services Bid.

For any concerns come here.



Wayfinding Map

ogo Creation and Wayfinding

Challenge

Create a map with customized icons to represent
different services offered at Chemeketa Community

College.

Solution

| created bold and styled icons, allowing them to e visible

from far away and when used on buildings and signage.
They have a unigue style and the logo has great usage

scaled up and in small printed materials.
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A beginner's guide to knives and when to use them.
PARING KNIVES BONING KNIVES

are used for tasks with  are thin with a pointed

your hands. Peeling, tip. They are very precise.
shaping, slicing fruit. They are used to separate
They are short with meat from bone, hence

a slope and a non— the name. Always cut

serrated edge. They are  away from yourself when
great for slicing apples preparing meat with this
and cutting out cores. knife,

now Your Knives

CHEF’S KNIVES

are larger knives, around
eight inches in length. =

* have teeth, almost
like a saw. They saw

g
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They curve WP i :'i,;? : through crusts of bread
ending In a narrow poiniSEEE i effectively. Anything with
They are used for a wide ¢ a slightly hard outside is
variety of chopping, | easily cut with this knife.

butchering and slicing.
This is the one you can
rely on for basic kitchen
use.

, “Think about also using it
y «for tough fruits, such as
pineapple.

CLEAVERS

are great for large cuts

of meat, although there
are smaller varieties of
cleavers that can be used
for chopping vegetables
or smaller portions. Set it
on a flat surface and push
down for an effective
chop.

HONING STEEL

is the tool that helps you
maintain your knives,
they do not sharpen
knives. It bends back the
metal into the original
pointed shape. Use
diamond stone for high
quality tools.

Fall E‘Egition| 14
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Magazine Spread

Sati Creative Works
Type Guide & Page Design
. ' ’ ‘ ; ! - ‘__“! | | .’ i, & . - ? l X ‘o |
now Your Knives 2" 8% ALl Challenge

A beginner’s guide to knives and when to use them. o ‘_ il : - ’ : ) .

PARING KNIVES BONING KNIVES CHEF’S KNIVES 20 4 SSERRATED KNIVES Wil ., HONING STEEL Create a magazine, collaborating alongside a team to

are used for tasks with are thin with a pointed are larger knives, around f " have teeth, almost sl L is the tool that helps you . e _ _

your hands. Peeling, tip. They are very precise. eight inches in length. like a saw. They saw o?‘rrzg:,aaltzzjégi;:r: maintain your knives, | create g Spread GEYS toplc tha‘t IS ”foorma'Uve and Ieg|b|e,

shaping, slicing fruit. They are used to separate They curve upwards through crusts of bread {SE
They are short with meat from bone, hence ending in a narrow point. effectively. Anything with are smaller varieties of . iyes. It bends back the
a slope and a non— the name. Always cut They are used for a wide a slightly hard outside is Cleaversthatcanbeused 045 jnto the original target”’]g a part|OU|ar demograph|0
serrated edge. Theyare = away from yourself when variety of chopping, easily cut with this knife.  for chopping vegetables pointed shape. Use
great for slicing apples preparing meat with this butchering and slicing. ‘Think about also using it or smaller portions. Set it diamond stone for high
and cutting out cores. knife. This is the one you can \# . *for tough fruits, such as °n 2 flat surface and p'“fSh quality tools:

rely on for basic kitchen 'y pineapple. down for an effective

a7 chop Solution

This magazine targets a demographic of homemakers,

they do not sharpen

from the age of 30 to 45 interested in cooking. Imagery
of knives alongside clear and short explanations highlight
the topic of the page before the title, while also having a

Mmessy tabletop to feel relatalble and the usage of natural

color makes it rustic and clean.

Fall égmon| 14

Collaged Informative Rural
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LLogo Design

Challenge

MI ZAR Create alogo for Mizar, a company that sells glasses with a

celestial nod. Make sure it works well on glasses, boxes and
page layout.
Solution

{aim Your Loolc With the Perfect Gla The final logo clearly represents a pair of glasses, which
helps to quickly identity what the company sells, with a
visual nod to stars with the logo's pointed edges and an

older serif typeface.

WZA R

Extraterrestrial Sophisticated Elegant
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MIMI’S

E This tea has an apped

BDT&N]M.LLY bougquet of ﬂar!::l;:
BREWED red berry notes.

balanced, soft and fn
Deliscious with aste
dinner and ginuoé t
areisan chocolates:

9 This tea has a delicate and '

BDTAM]I[:ALLY sweel _fillurctl' aroma with HJGH !
BHEWED bright gveen nuances. It has QUAH’]M ,
a unique herb taste to it 4
. - ; : }

because of this unique flavor
it pairs well chicken marsala

or fish dishes such as cod.

25.3 0z




Mimpr’s Tea Packaging

S,

Sati Creative Works

Die Line and Beverage Branding

MIMI’S

— 1
o g
4 8

In celebration of the
BOTANJCALLY karner blue butterfly, an
BREWED endangered native amerian - QUALI-TEA
species of butterfly. 20% of

this tea’s profits will go to
DNR and their restoration
and reforesting efforts.

750 ML
25.30z

MIMI’S

BOTANIGALLY  sueelf
B EWED brigl

Feminine

MIMI’S

Q This tea has an appealing 6
|

QUTANIALLY ot of foland i
BREWED red berry notes. It is well — QUALI-TEA

balanced, soft and fruity.
Deliscious with a steak
dinner and ginuoa or
artisan chocolates.

750 ML
25.3 0z

MIMI’S

BOTANICALLY BREWED TEA ® BUTTERFLY PEA

In celebration of the karner blue butterfly, an endangered native
amerian species of butterfly. 20% of this tea’s profits will go to DNR
and their restoration and reforesting efforts. Our beautiful forests are

supported by the efforts of forestry workers across the nation.

IMPORTED BY: FLAN RIDGE, IRIS, OH
MIMITEAS.COM
MIMTP’s Floral is a botanically brewed tea crafted for women by women who
want something gentle, grounding, and naturally supportive—made from
slow-brewed florals and herbs that bring calm, balance, and a small moment

of beauty into the day.

750MLC [OHCRV] IVV 946 ©

|A 5¢ ME¢ BOTTLED BY: GOANVI BOTTLING, LDA 2460-526 PORTUGAL

Ingredients: Filtered Water, Butterfly Pea Flower, Lemon Peel, Natural
Botanical Extracts.

Nutrition Facts: Serving Size 12 fl oz, Calories 0, Total Fat 0g, Sodium Omg,
Total Carbohydrate 0g, Total Sugars 0g, Protein Og

0" 705632 " 085943 ">

Fun

Challenge

Create alabel for a lbeverage company, with a unigue die
INe and make sure it stand out against the other products

in its category.

Solution

For the packaging of this beverage company | leaned
heavily into feminine and pastel colors. | creating a double
sidled back label to give texture and additional color to
the drink itself helping it stand out. The typography and
architecture are clear and guide the consumer along the

notes and story of each tea.

Texture
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BDU\NIEAL bougquet of floral and
BRENTD et

This tea has an appealing

red berry notes. It is well
balanced, soft and fruity.
Deliscious with a steak
dinner and ginuoa or
artisan chocolates.

750 ML
25.3 0z
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HIGH
GUA‘U-TEA

¥ LM
R EpITION!

MIMES

In celebration of the
kamer Hm?.17:1[[c"}'_f'f}'.' an H'GH
ngered native amerian DUMHEA
species of butterfly. 20% of
this tea's profits will ‘go to
DNR and their restoration

and reforesting efforts

750 ML
25.3 0z







. Anniversary Shirt Design & Logo

-';-;- llustration and Logo Creation

Rustic

Heritage

Challenge

Utlilizing an already established assets, create an
anniversary logo for the Oregon Garden's 25th anniversary.
Additionally, create for use on apparel and other

promaotional materials.

Solution

This logo features a tree trunk, symioolizing heritage

and the future to come while referencing a tree in their

garden. I he ilustration celebrates all the encompassing
fauna and flora, creating a dynamic illustration that clearly

- communicates 25 years.

25TH ANNIVERSARY

OREGON REGO@

ARDEN

GARDEN

e el
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IHlustration

Additional Artwork

JAPANESE
PRINT &
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NOUVEAU




Thank you!

satigonzaleswebster.com



