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Challenge
Create a calendar for the year 2026 with unique visuals 

and a strong grid layout.

Solution
This calendar uses vector artwork and saturated hues to 

create a unique, clean and eye catching design. A strict 

adherence to the grid as well as the order of weekdays 

makes it a perfect choice for office and school use.

2026 Calendar

Bright	 Fresh	 Clean

2026
Calendar

Year of  the Horse
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January
This month is named after the Roman god, 
Janus. The god of doors, who has two faces- 
one looking forward and one looking back. 
People set out resolutions to start a new year for 
themselves and reinvent their lives positively.
2026 is the year of the Horse, people born this 
year are independence and charisma.

Mon Tue Wed Thur Fri Sat Sun

🎇🎇 2 3 4

5 6 7 8 9 10 11

12 13 14 15 16 17 18

19 20 21 22 23 24 25

26 27 28 29 30 31

September

Mon Tue Wed Thur Fri Sat Sun

1 2 3 4 5 6 7

8 9 10 11 12 13 14

15 16 17 18 19 20 21

22 23 24 25 26 27 28

29 31 31

February
The shortest month of the year, it’s known for 
the holiday of love, Valentine’s day. This holiday 
dates back to 496 AD, as a feast celebrating 
St. Valentine. Nowadays people give out cards, 
chocolate, flowers and words of affirmation.  
February come from the word Februa, meaning 
“to cleanse” due to purification rituals. 
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March
St. Patrick’s Day honors the patron saint of 
Ireland. In America, it’s celebrated with parades, 
shamrocks, and wearing green. Many people 
gather in bars or with friends to celebrate.
March is recognized as Women’s History Month, 
in addition marking the spring equinox- when 
days and nights are equal lenght. The month is 
named after Mars, the Roman god of war. 
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April
Flowers blossom and we start planning our summer 
vacations. Easter celebrates the resurrection of Jesus 
Christ, with traditions like church services and egg 
hunts, celebrated April 5th. 
Earth Day is celebrated on the 22nd, a time to focus 
on caring for our planet.  
April gets its name from the Latin word “aperire,” 
which means “to open”—just like flowers and trees 
opening up for spring.
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May 
In many places, May feels like the true start of 
spring. Flowers are in full bloom, fruits begin to 
grow, and the sun shines brighter. This month 
also includes Mother’s Day, a special time to 
celebrate the women who raised and cared for 
us—it falls on May 10th in 2026. May is named 
after Maia, the Roman goddess of spring and 
growth, which makes perfect sense for such a 
colorful month.
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June
In late June kids are finally released from classes, 
students graduate and continue into their next 
chapter. This month is packed with weddings, 
vacations and outdoors activities. Father’s Day is 
celebrated on the third Sunday of June, a day to 
honor dads and father figures.
The month is named after Juno, the Roman 
goddess of marriage and family.
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July
In the United States, July is a month filled with 
patriotism and celebration. It marks the country’s 
independence from Britain, with the celebration 
on July 4th—Independence Day. People gather  
to enjoy barbecues, parades, and fireworks.
July is also named after Julius Caesar, as the 
month was renamed in his honor in 44 BCE 
after his significant contributions to the Roman 
calendar.
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August
August is the final month of summer in the 
Northern Hemisphere, marked by hot weather, 
vacations, and outdoor activities. It’s a time for 
harvest, with seasonal fruits and vegetables 
at their peak, and a month of preparation for 
the upcoming school year. Various holidays, 
festivals, and cultural events take place, making 
it a lively time of year. This month holds the 2026 
solar eclipse, visible across parts of Greenland, 
Iceland, Spain, and the Arctic regions.
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September
This month marks the beginning of autumn. 
It’s known for cooler temperatures, changing 
leaves, and the start of the school year in many 
countries. The name comes from the Latin 
“septem,” meaning seven, as it was originally the 
seventh month in the Roman calendar.
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October
October is a month of harvest, when crops 
are gathered and seasonal foods are enjoyed. 
It’s also known for Halloween on the 31st, a 
celebration with costumes, treats, and spooky 
themes. The name “October” comes from the 
Latin word octo, meaning eight, as it was the 
eighth month in the early Roman calendar.
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November
Known for cooler weather and the end of the 
autumn season in the Northern Hemisphere. It 
is a time for reflection and giving thanks, with 
holidays like Thanksgiving celebrated in the 
United States. The name comes from the Latin 
novem, meaning nine, as it was the ninth month 
in the old Roman calendar.
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December
December is the twelfth and final month of the 
year, often associated with cold weather, winter 
holidays, and year-end celebrations. Major 
events include Christmas on December 25 and 
New Year’s Eve on the 31st. 
The name comes from the Latin decem, 
meaning ten, as it was the tenth month in the 
ancient Roman calendar.
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Challenge
Establish a brand guide for a men’s skincare line and create 

a strong logo for use in packaging and more, then use that 

branding to create effective packaging and marketing 

material.

Solution
Created a strong visual identity, consisting of a bold logo 

with multiple usages and formatting. Additionally created a 

clear and concise brand guide pamphlet with hand written 

and unique typefaces for the brand’s visual identity.

Riot Ritual Male Cosmetics

Edgy	 Masculine	 Dark

Brand Guide Design







Challenge
Create a die line and branding around a cereal box, with 

a health centered, sustainable and ethical look. Use the 

established branding to create a line of products.

Solution
I created a clean and sleek design with natural elements 

and a clearly communicated brand story section to 

appeal to an audience of eco-conscious consumers who 

also value healthy foods. Natural colors and photography 

further support that brand image of being ethical.

Wild Root Cereal Box

Ethical	 Simple	 Nature

Package Design and Die Lines

Rainforest 
Editionwild r� t

Ingredients: Whole Grain Oats, Whole 
Grain Wheat, Brown Rice Flour, Cane 
Sugar, Sunfl ower Oil, Tapioca Syrup, Sea 
Salt, Natural Flavors, Ground Flaxseed, 
Chia Seed, Vitamin E (to preserve 
freshness).

ALLERGEN INFORMATION: CONTAINS 
WHEAT. PRODUCED IN A FACILITY 
THAT ALSO PROCESSES TREE NUTS 
AND SOY.

Wild Root™ is a nonprofi t cereal brand dedicated 
to ecosystem restoration.  
© 2026 Wild Root Foods. All rights reserved.
Manufactured for Wild Root Foods, Salem, OR 
97301.

NET WT.
20.4 0Z CEREAL

Natural Beet and 
Turmeric Dye

Non-Profi t 
Cereal Brand

Ethically Sourced 
Ingredient

Organic Sugar 
from Lychee

wild r� t
Lychee Wheat Puffs

NEW FLAVOR!

wild r� t

You can’t eat me!

The world’s fi rst 
non-profi t cereal?

The rain forest has been 
at the mercy of wildfi res 
and deforestation. The 
past decade has been 
particularly tough. With 
every box we donate all 
profi ts to our charity eff orts. 
We plant trees, study fauna 
and rehabilitate rainforest’s 
with this new edition of 
cereal!

We started  with as a small 
team and quickly expanded 
as our product gained 
traction. Our goal is to 
create a healthy, ethically 
sourced and simple cereal 
for adults and children to 
enjoy.

The products quality speaks 
for itself. To support our 
cause all you have to do is 
keep coming back for more!

Draw your new species of bu� erfly!
Worldwide, there are an estimated 17, 500 butterfl y species!

Cut the Final Buttefl y Off  the Box

www.wildroots.org/rainforests

Draw what you think will be the next discovered species!







Challenge
Use established assets and photos from Escape Fiction,, 

a local bookstore, to create an updated website with clear 

and timeless visuals. Focus on improvements to UI and 

customer navigation.

Solution
The new website includes a serif and blackletter typeface 

to embody fiction and fantasy storybooks. The website’s 

layout includes more navigation pathways as well as a 

robust mobile website version.

Escape Fiction Website

Fantasy	 Antique	 Scholarly

Website Design







Challenge
Create a map with customized icons to represent 

different services offered at Chemeketa Community 

College.

Solution
I created bold and styled icons, allowing them to be visible 

from far away and when used on buildings and signage. 

They have a unique style and the logo has great usage 

scaled up and in small printed materials.

Wayfinding Map

Simple	 Woodcut	 Organic

Logo Creation and Wayfinding







Challenge
Create a magazine, collaborating alongside a team to 

create a spread on a topic that is informative and legible, 

targeting a particular demographic.

Solution
This magazine targets a demographic of homemakers, 

from the age of 30 to 45 interested in cooking.  Imagery 

of knives alongside clear and short explanations highlight 

the topic of the page before the title, while also having a 

messy tabletop to feel relatable and the usage of natural 

color makes it rustic and clean.

Magazine Spread

Collaged	 Informative	 Rural

Type Guide & Page Design





Challenge
Create a logo for Mizar, a company that sells glasses with a 

celestial nod. Make sure it works well on glasses, boxes and 

page layout.

Solution
The final logo clearly represents a pair of glasses, which 

helps to quickly identify what the company sells, with a 

visual nod to stars with the logo’s pointed edges and an 

older serif typeface.

Mizar Glasses
Logo Design

Extraterrestrial	 Sophisticated	 Elegant







Challenge
Create a label for a beverage company, with a unique die 

line and make sure it stand out against the other products 

in its category.

Solution
For the packaging of this beverage company I leaned 

heavily into feminine and pastel colors. I creating a double 

sided back label to give texture and additional color to 

the drink itself helping it stand out. The typography and 

architecture are clear and guide the consumer along the 

notes and story of each tea.

Mimi’s Tea Packaging

Feminine	 Fun	 Texture

Die Line and Beverage Branding

Bu
tt

erfly Pea Tea

750 ML
25.3 oz

botanically
brewed

high
quali-Tea

In celebration of the 
karner blue butterfly, an 

endangered native amerian 
species of butterfly. 20% of 
this tea’s profits will go to 
DNR and their restoration 

and reforesting efforts.

mimi’s

hib
iscus tea

750 ML
25.3 oz

botanically
brewed

high
quali-Tea

This tea has an appealing 
bouquet of floral and 

red berry notes. It is well 
balanced, soft and fruity. 
Deliscious with a steak 
dinner and qinuoa or 
artisan chocolates.

mimi’s

El
de

rflower tea

750 ML
25.3 oz

botanically
brewed

high
quali-Tea

This tea has a delicate and 
sweel floral aroma with 

bright green nuances. It has 
a unique herb taste to it, 

because of this unique flavor 
it pairs well chicken marsala 

or fish dishes such as cod.

mimi’s

mimi’s

MIMI’s Floral is a botanically brewed tea crafted for women by women who 

want something gentle, grounding, and naturally supportive—made from 

slow-brewed florals and herbs that bring calm, balance, and a small moment 

of beauty into the day.

Ingredients: Filtered Water, Butterfly Pea Flower, Lemon Peel, Natural 
Botanical Extracts.

Nutrition Facts: Serving Size 12 fl oz, Calories 0, Total Fat 0g, Sodium 0mg, 
Total Carbohydrate 0g, Total Sugars 0g, Protein 0g

MIMITEAS.COM

IMPORTED BY:  FLAN RIDGE,  IRIS,  OH

In celebration of the karner blue butterfly, an endangered native 
amerian species of butterfly. 20% of this tea’s profits will go to DNR 
and their restoration and reforesting efforts. Our beautiful forests are 

supported by the efforts of forestry workers across the nation.

BOTANICALLY BREWED TEA ● BUTTERFLY PEA

750ML℮
BOTTLED BY: GOANVI BOTTLING, LDA 2460-526 PORTUGAL

mimi’s

MIMI’s Floral is a botanically brewed tea crafted for women by women who 

want something gentle, grounding, and naturally supportive—made from 

slow-brewed florals and herbs that bring calm, balance, and a small moment 

of beauty into the day.

Ingredients: Filtered Water, Hibiscus Flower, Rosehib, Natural Botanical 
Extracts.

Nutrition Facts: Serving Size 12 fl oz, Calories 0, Total Fat 0g, Sodium 0mg, 
Total Carbohydrate 0g, Total Sugars 0g, Protein 0g

MIMITEAS.COM

IMPORTED BY:  FLAN RIDGE,  IRIS,  OH

This botanically brewed tea has an appealing bouquet of 
floral and red berry notes. It is well balanced, soft and 

fruity. Delicious with quinoa and steak, as well as artisan 
chocolates and cake.

BOTANICALLY BREWED TEA ● HIBISCUS

750ML℮
BOTTLED BY: GOANVI BOTTLING, LDA 2460-526 PORTUGAL







Challenge
Utilizing an already established assets, create an 

anniversary logo for the Oregon Garden’s 25th anniversary. 

Additionally, create for use on apparel and other 

promotional materials.

Solution
This logo features a tree trunk, symbolizing heritage 

and the future to come while referencing a tree in their 

garden. The illustration celebrates all the encompassing 

fauna and flora, creating a dynamic illustration that clearly 

communicates 25 years.

Anniversary Shirt Design & Logo

Rustic	 Heritage	 Historical

Illustration and Logo Creation







Challenge
Install a 40ft mural from an illustrator, finding the best 

way to install the illustration onto the wall using paint and 

ladders.

Solution
Our team collaborated to figure out the best solutions 

to sketching the mural onto the wall, finding a large scale 

projector. Our team tackled different sections of the 

illustration until it was finalized.

Mural Work

Bright	 Celebratory	 Multimedia

Project management and collaboration



Illustration Works
Additional Artwork

Japanese Japanese 
Print & Print & 
Art Art 
NouveauNouveau



Thank you!
satigonzaleswebster.com


